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A brighter future for backlit displays - the business case for advertising contractors
The outdoor media industry is under increasing pressure to reduce its carbon footprint.
Advertisers want to reduce their environmental impact without reducing their impact on consumers.

Local and national governments are setting new targets for redgi@arbon emissions across all
industries.

At the same time, backlit media is growing fast, for one simple reason: advertisers love it.
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the industry kacklights.

The trouble with fluorescents
Fluorescent tubes have been a staple for the outdoor industry for many years. Unfortunately, as green
issues rise up the agenda fadustryand government, fluorescent tubes are no longer sustainable:

A Fluorescent tubes waste energy.
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into light. The rest is wasted as heaivhich often needs to be removed by power hungry air
conditioning

A They demandtostly, regular maintenance.
Tubes fail suddenly and unpredictably, forcing annual replacemgduatther waste and cost.

A They create hazardous waste.
Fluorescent tubes are hazardous to manufacture and expensive to dispose of, with the risk of
releasing mecury into the air, water and food chain.
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patterns and dark zones when tubes fail.

A better way to backlight
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by as much as 88%ramatically reducing the carbon footprint of each and every display.
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carbon footprint and maintenance burden associated with fluorescent tubes.

A Bright Green systems use tooneeE CEOE OEA AT AOcCU T &# A OOAAEOQE]
A Bright Green systems are zero maintenance, with no need for costly anrtabieg and tube

disposal.

A Bright Green systems last longetypically 5+years before needing a fast, simple and safe LED
replacement (with no hazardous waste to dispose of).

A green initiative that pays for itself
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reduce your carbon footprint, they pay for themselves.

With advertsing rates and occupancy levels subject to volatility, Sustainable Backlighting is an easy
way to increase profit margins, returning significant savings straight to the bottom line.

Carbon footprint: Bright Green vs. Tubes
A single, backlit, &heetposter box puts$-8 times more carbon into the atmosphere with fluorescents
than with Bright Green (and incus8 times the energy costs):

Fluorescent Tubes Bright Green
One Year
[llumination 6 x58W tubes 2x LED Edgesck
Total Power 348N 58W
Energy cost/year* $610 $102
Carbon emissions** 3,053bs/year 318 Ibs/year

* $020 per kWhr
** @ 1 pound of carbon per kvir
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Overfive years, the needless carbon emissions really add up:

Fluorescent Tubes

Five Years
Energycosts* $3,050
Carbon emissions** 15,26Hbs

Running costs: Bright Green vs. Tubes

Bright Green

$510
1,590lbs

A single fluorescent tube box (with 6 tubes) cosBs3.0more overfive years than the Bright Green

equivalent:

Five-Year Savings Fluorescent Tubes

Tubéballastcost $230
Tube disposal $60
Labaur (planned/unplanned) $480
Energy $3,050
Total $3,820

Youcan see the return omvestment on economics alorngthe green

The warm glow of a happy advertiser

Bright Green

$510
$510

benefits can be seen as a bonus.

Sustainable Backlighting systems look better than traditional teib@xes and support more creative

uses.
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display surface that always looks its best.
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Unlike fluorescent tubes, Bright Green sgsts can be dimmed, programmed and turned on and off,

saving more energy and opening up new creative opportunities.

Finally, advertisers are increasingly rewarding suppliers that can demonstrate sustainable solutions and

reduced carbon emissions.
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A sustainable system for any site
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Two different systems are on offer:

1 " OECEO ' Oihk supewiiinCeligelit system suitable for &heets and smaller.

1 "OECEO ' OXBEA- BOAOEWOAA , %$ 3O00PAT AAA ! OOAUI
retrofittable.

Chosen by top contractors around the world
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CBS Outdoor, Clear Channel and Titan Worldwide.

The systems are easy to install and can be ritted into an existing box in about fifteen minutes.

About Bright Green Technology
Bright Green Technology is the technology and market leader in solig $8D backlighting systems
for the advertising and signage industries.

Bright Green develops and markets proprietary backlighting systems built on our own pptetected
technology.

Our mission is to dramatically improve the environmental performaand ROI of all backlit
advertising and signage by replacing fluorescent tube boxes.
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